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My 360 Marketing Approach

If the real estateprofessionalyou choose when selling yopropertyis not making usef currenttechnology
andevery powerful marketing tool that comes along withyibu willnot be well representedin today®@ market.
With my 6360 degreet approad to property marketing | utilize the mosprofessionafesources andutting
edgetools so mymarketingefforts come baclkaroundin the form of a saleWhen it comes to listing and selling
eachproperty, | truly understand the importance of showcasiitgunique featurespromote it to the largest
audience possible and bring qualified buyers to the tallg approach andmarketingtools describedn this
InfoPackshowwhy Ihavethe marketingsavvy, experiencegsources and network tget the job done the right
way onyour first pass.

¢ {qualifications and experience}
¢ {qualifications and experience}
¢ {qualifications and experience}

Wwww.yourrealestatecompany.com
e Real Estate Corporate Web site
¢ Real Estate Company Blog
e SEO optimized Web site

EPresence

Virtual Tour Technology
Single Property Websites
Listing Distribution

Web Address Sign Riders

Your Company Pcr)(;;:l)igﬁy

LOGO Marketing

: e Local Direct Mailers
Off - Line e Key Demographic Mailings
Property . .
Marketing e Periodical Advertisements
e Newspaper Advertisements
e Virtual Tour Discs

o {Real Estate Company Info}
o {Real Estate Company Info}
o {Mortgage Company Info}

o {Networking Groups}

e {Networking Groups}



http://www.yourrealestatecompany.com/

The NationaAssociation of Realtors® surveys
home buyers and sellers annually to gather
detailed information about the home buying and
selling process. According to the 2007 profile,
nearly onethird of recent buyers reported that
their first step in thehome buying process was

looking online for properties for salén fact, = - ‘E" ' :': .
home kuyers who usedhe internetas a — — .
significant portion of their homduying ST - "
experience spent an average of two weeks with i ' e N
Realtor® looking at homes, compared to those Pl

who did not use the internet, who spent an
average of seven week®&e importance of

making YOUR listing stand artline isnow more TeCh n O | Ogy
important than ever. at Work for yOU.

My 360 degreamarketingapproachdoes just that! Differentiatingyour propety from the competitionstartsby
us scheduling your professionalgtbgraphy shootDuring your photo shoot my photographers will capture
your property in its best lighind highlight youpropertiesunique featuresimages are then used to create
professionabnline and offline presdations that we will useluringthe marketingprocess When ready for
market | syndicatgour listing b nearly 100 real estate portal websites so ypuwperty will not only stand out
from the crowd, butreach prospects beforgour competitiondoes

There 6s no secret behind my 3 60 marketing program . When it comes
to listing, promoting and closing | give buyers and sellers what
they want  online and off. Today, images are EVERYTHNIG!

{Providepersonal slogan}
{About yourself and your experience

{About networking and specialty sales information}
Sales Volume

o  PXXX since xxxx
{Summary of type ofwards andanyhonors received}

o {enter award info}
o {enter award info}
o {enter award info}




Listing ndication

Receive Maximum Exposure by having a web presenceon 94
of the nat i on argestreal estate portal sites !

AOL @ real estate l @ B s T msn % real estate
L 2

|_oraigelist | | D08 ] e —

When you put yar home in front of more people not only will yoproperty receives maximum exposuboet it
is also likely tsell quicler and at a higher dollar valu&he importance of exposing your property to thasees
is obvious and ¥ collaborating wh many diverse listing portals local and nationaiiycan rest assureldwill be
showing your home several times a weakually without disturbingyou whatsoever.

Home shopper s t oday want information faster tha never before. |
use my technology  and staff to deliver just that.

54% of home buyers who are sehireg for their next home
on realtor.com will not even look at a home unless ther a
featured tour.With the use oimy professional
photography, interactive60virtual tours, single
property websitesand panoramic sign ridersam able
to provide the richst source of information about youl
property both online and off giving the kind of
informationand resourceshat inspirebuyers to pick
up the phone and contact me.




